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ABSTRACT
BACKGROUND
Currently, becoming beautiful is a value among Iranian society,
although experts have suggested several complications of
cosmetic surgery, but decision to have these surgeries has been
dramatically increased in recent years. This increase has imposed
high workload and costs on the health care system of the country.
This study was conducted to explore the reasons why people
perform cosmetic surgery in an Iranian context.
METHODS
Twenty-one subjects from both sexes who were 22-52 year-old and
had undergone face plastic surgery between 1-5 years ago were
enrolled and semi-structured data was collected via open interviews,
while qualitative content were analyzed utilizing conventional
analysis methods. Data analysis considered the theme “my face, my
destiny” which contained 2 subcategories of “obtaining a chance
for a better life “and” obtaining acceptance in society”.
RESULTS
The participants considered cosmetic surgery as a blessing from
God that played a major role in their future, so they accepted the
risks of the surgery.
CONCLUSION
Understanding experiences of these individuals may help health
care team particularly nurses to consult them and other individuals
who might think about doing cosmetic surgery through education
to help them make a better decision for to do cosmetic surgery.
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INTRODUCTION
One of the essential needs of man in modern times is “being seen
beautiful”.1 Modern society has determined a high competitive
standard for beauty.2 Therefore, becoming beautiful based on
defined standards can frustrate people who are not beautiful,1 and
changes in the modern society have caused people to draw more
attention to their bodies and how to manage and control it in the
www.wjps.ir /Vol.8/No.1/January 2019
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modern consumer society. One of the behaviors
observed in most societies is cosmetic surgery.3
Accordingly, the willingness of men and women
who are interested in having cosmetic surgery
has increased dramatically.4 Cosmetic surgery is
a surgical procedure with the aim of improving
the appearance by increasing physical features.5
According to the reports of the American
Society of Plastic Surgeons, cosmetic surgical
procedures in the United States have been
increased to 98% from 2000 to 2012 while 72%
of these surgeries have been performed because
of beauty and to improve the appearance and
increase self-confidence.6
At the moment
, becoming beautiful is a value for
the current Iranian society that has accelerated
competition for becoming beautiful.1 According
to global studies on cosmetic surgery, Iran is
the country with the highest rate of cosmetic
procedures, as reportedly, in terms of the ratio
of people who carried out cosmetic surgeries
rather than the whole population. In 2013, Iran
was ranked first in the world, while more than
175,000 surgical and non-surgery operations
have been carried out in Iran.7 In today’s society
of Iran, women give more importance to beauty,
although many men may attempt to perform
cosmetic surgery in order to improve their
appearance.1
Researchers have shown that there are two
types of motivation why people perform cosmetic
surgeries including social and intrapersonal
factors.8 Some studies have revealed that
intrapersonal factors such as self-assessment,
attractiveness,9,10 appearance-based rejection
sensitivity,11,12 and negative body image13-16 are
the primary stimulants for cosmetic surgery.
Socio-cultural factors can also increase their
interest in cosmetic surgery, because people
are increasingly exposed to cosmetic surgery
via social networks.16-20 Not only media but also
parents and friends may also transfer messages
about the importance of physical appearance
and the applied strategies for increasing the
attractiveness.17-21 These external and internal
pressures which are due to the physical
appearance and body image lead to feelings of
inadequacy and anxiety in women.22,23
Women are more concerned about how other
people in the community may judge them based
on their physical appearance.2 According to
socio-cultural perspective, people judge others
based on their physical appearance and behave
www.wjps.ir /Vol.8/No.1/January 2019

differently towards them, so that attractive
people are often more favorable than unattractive
people.24 Similarly, another study showed that
those who have less facial attraction are less
favorable compared with those that have higher
facial attraction.25 Most cosmetic surgeries are
carried out for reasons and hope for higher
satisfaction from their appearance, but the main
motivation for implementing cosmetic surgeries
is to improve their mental performance.26
Though performing cosmetic surgeries
can be helpful in terms of both physical and
psychological health aspects, but if it is not
properly implemented, it can bring many dangers
for the consumers.27 Unofficial statistics have
shown that during the year, almost 120 people
were victims of these surgeries.28 On the other
hand, excessive surgeries result in financial
burden on the economy of the community and
the health care system. It has been reported that
Iranian men spend more than 50 million dollars
annually for rhinoplastic surgeries, while they
spend almost two times of that amount on Botox.
However, women accounted for the majority
of applicants for cosmetic surgeries,29 so this
issue should also be considered as a medical
complication.
According to an undertaken research,
clinical services providers played a crucial role
in decision-making and helping people to carry
out their actions.30 When cosmetic surgery is
carried out only for cosmetic reasons, clinical
services providers should be particularly vigilant
in assessing opportunities for surgery, because
there are physical and psychological risks
involved.31 Currently, increase in the number of
applicants for cosmetic surgery has created a lot
of questions and the fundamental question that
is always asked despite the risks involved in it
is that do patients referred for cosmetic surgery
consider the motivations and consequences?
According to the mentioned points, cosmetic
surgery is a multi-faceted phenomenon that is
associated with mental and social parameters
and many quantitative studies have revealed the
reasons for cosmetic surgery, while there are
few numbers of qualitative researches that reveal
attitude and personal experiences of individuals.
Therefore, the aim of this study was to recognize
the motivations considered by men and women
for cosmetic surgeries and also explain their
experience of cosmetic surgery based on their
own narration.
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MATERIALS AND METHODS
This study identified the factors influencing
the decision to perform deep facial cosmetic
surgeries. The study was carried out in West of
Tehran, Iran between the year 2014 and 2015
utilizing qualitative content analysis. Qualitative
content analysis as a qualitative research method
and also a qualitative data analysis method was
used.32 Content analysis method as a subjective
interpretation of the content of the text that
was carried out by the classification codes and
identification of themes regularly.33 Content
analysis was appropriate for this research
because it is a good method of analysis that can
easily accommodate a large amount of data.32
After obtaining the necessary permissions,
the researchers referred to the Medical Records
Department of Cosmetic Surgery Center, then the
lists of the names of people who had undergone
surgery at the center, and 21 participants who
had cosmetic surgeries (7 men and 14 women)
between one and five years ago were enrolled.
Inclusion criteria included cosmetic surgery
carried out under general anesthesia, at least three
months after the surgery, possibility of accessing
their addresses and phone numbers, completely
vigilant at the time of data collection and willing
to participate in the study. This research tried to
qualify individuals with maximum diversity in
terms of age, sex and type of cosmetic surgery.
The study was adopted by the Medical
Research Ethics Committee at the School of
Nursing and Midwifery, Kerman University
of Medical Sciences Number (K.93/241, 2014/
10/ 04). Informed consent was obtained from
all participants. Participants were assured that
they will remain anonymous and they are free
to stop the interview at any time; in addition,
they can refuse to answer any question. Data
was collected via semi-structured interviews
which were implemented through face to
face interview techniques by a member of the
research team (team members, a professor,
associate professor and two PhD holders). First,
the researchers explained the objectives of the
study to participants. The interviews were
carried out mainly at work, home while few
participants were in the park. Interviews lasted
between 45 to 90 min, averaging 65 min. Data
were collected from 21 interviews.
At the beginning of the interview, the openended questions were asked in order to encourage
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participants on which subjects they could freely
speak about personal experiences. Examples of
questions asked were as follows: how were you
feeling before the surgery? Why did you decide
to perform this surgery? As well as considering
the experiences that the participants expressed,
other probing questions were asked depending
on each participant and were suggested to fully
understand the experiences. In order to increase
the depth of the interviews, probing questions
like; what do you mean? Explain and give an
example, were used.
Data was analyzed with the approach of
Landman and Granhaym.34 This means that all
interviews were recorded with an MP 3 player
device. Interviews were listened several times
and were typed using verbatim and the data
were studied in order to better understand the
meaning, units in the interviews were identified
and initial codes were extracted. Codes were
classified based on similarities in themes and
sub-themes. When themes were emerged and the
data was saturated, interviews ended. The main
theme including several themes and sub-themes
was extracted. The accuracy and robustness
of data (validity, reliability, and the ability to
transfer confirmation) were examined utilizing
the criteria proposed by Cuba and Lincoln.35
For data validation, interaction and closeness
with participants as well as peer review and
comparison was fixed. Data reliability was
assessed by evaluation experts and appeals were
made by the participants and outside observers.
The researchers also tried to avoid previous
judgments and to achieve adequate compliance,
their previous beliefs were ignored. To transfer
the research results to other people who were
eligible for the study, findings were presented to
them in order to approve the extracted concepts
with their experiences. Drawing public attention
and drawing attention of the opposite sex were
introduced as sub-categories of “obtaining
acceptance in society” and finding the right
person to marry, finding job and high social
status, and finding living position with the
knowledge given by God were classified as subcategories of “obtaining a chance for a better
life”. The main categories and sub-categories
were listed in Table 1.
RESULTS
Thirteen (13) participants were between 22-30
www.wjps.ir /Vol.8/No.1/January 2019
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Table 1: Main categories and sub-categories of my face, my destiny theme.
Themes
Main categories
Sub-categories
My face, my destiny Obtaining a chance for a -Finding the right person to marry
better life
-Finding job and high social status
-Finding living position with the knowledge given by God
Obtaining acceptance in
-Drawing public attention
society
-Drawing attention of the opposite sex

years of age and the rest were over 30 years.
Eleven (11) of them were employed and the
rest were housewives or students. Five (5) of
the participants had diplomas and the rest had
university education, 9 of the participants were
single, 11 of them were married and 1 of them
was divorced. Trying to obtain a chance for a
better life was one of the reasons for cosmetic
surgery. Marriage, employment, and success
were the most important reasons for men and
women, especially women who were seeking
for social opportunities in the community and
cosmetic surgery gave them that chance in this
situation. Most interviewees believed that beauty
was the main criterion for marriage in this era.
Hence everyone must be beautiful to be popular.
Women were especially forced to have the
right partner, in the face of competition; there
were different ways to enhance their beauty and
one of them was cosmetic surgery. “I feel if I had
no cosmetic surgery, maybe I could not marry
with a suitable case” (A 24-year old woman,
married and student). Another participant said
that: “Many of us, whether boy or girl performed
cosmetic surgeries to find someone better for
marriage” (A 22-year old man, single, and selfemployed). A participant in response to the
question that: “what do you want to achieve from
cosmetic surgery? She said: “Finding a suitable
case for marriage, to increase my suitors, so that
I can choose the best one to marry” (A 24-year
old girl, single and student).
Some believe that since in our society, girls
are more selected, then they should be completely
flawless, meaning that evaluative look lead them
to pay attention to their facial beauty. “In our
society, a girl can never propose to a man, so
we have to wait, and it should be totally an ideal
case for them to come to us, for example, we
have to carry out a series of surgeries to find
our favorable person” (A 26-year old girl, single
and graduate student). The quest for achieving a
perfect job position is another factor that tends
to motivate them to perform cosmetic surgery.
“It was important for me to have a good face.
www.wjps.ir /Vol.8/No.1/January 2019

because when you have surgery, your selfconfidence is raised and influences the job that
we want to have, or maybe you want to have a
very high social position so you should have
a good face” (A 22-year old man, single, and
self-employed). “Now, even going to work and
finding jobs are related to women beauty in our
society. I went to many places to look for job and
I saw they only considered my beauty not veils
and my behavior. They just looked at you that
you are beautiful or not, then they let you enter
the workplace” (a 26-year-old woman, single
and student).
Some participants believe that cosmetic
surgery is a blessing from God and think it is a
science that has been given to human, therefore
performing these surgeries has no problem
and sometimes they are necessary. “Cosmetic
surgery is a science... if it is interfering with
God’s work, then no operation should be
implemented and no one should be treated. There
are many tools for saving the lives of people,
whenever there is a problem, a solution should
be found. A lot of people came to the world
with problems of physical appearance, then why
should not cosmetic surgery be used to solve this
problem?” (A 42-year old woman, married and
practitioner). “I say that cosmetic surgery is a
blessing that God gave us... If God did not want
it, then he should not have given this knowledge
... If he gave this knowledge, then humans can
change him/herself a little for more beauty...” (A
22-year old man, married, diploma and soldier).
According to the interviewees, they were
seeking to have two types of attention by
performing cosmetic surgery including drawing
public attention and drawing the attention of the
opposite sex. When the body and the appearance
of a person is in violation of the appearance,
weight, height and shape which are common
social status, then the people might be noticed
since they lack social position. Therefore,
members of a social group may convince and
force people to be socially acceptable through
judgment, reward, and punishment of people.
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Acceptance in society is another motivation
for performing cosmetic surgery. “When I see
someone who has a better appearance, I feel the
person is more acceptable in the society, when
I see, I want to marry or I am looking for a job,
people look at the if I am beautiful or not, then
I said to myself, why not perform cosmetic
surgery?” (A 22-year old man, single, and selfemployed).
“When I see that women who have undergone
cosmetic surgery are of most interest to the
community, then I said to myself, why do not
I do it?” (A 24-year old woman, married and
student). The “face” is used as the most exposed
body part in social communications. Facial
attractiveness makes predictable differences
in general and specific communications, while
the impacts and attractiveness of faces can be
changed and adjusted in combination with other
features, and status changes. For these people,
cosmetic surgeries influence communications
and draws public attention to them. “As soon
as you do cosmetic surgery, the group of people
who live with you in the workplace will change
their behavior towards you, they somehow deal
with you in a way I do not understand, it seems
as if you did not have that character before, after
surgery they all behave well towards you and
more acceptable to you” (A 26-year old girl,
single, and practitioner).
Women and men are socialized in such a way
that they see themselves through the eyes of the
opposite sex. They have been socialized in such
a way that they consider the view of opposite sex
about themselves. “I always thought I can attract
a man, ... be beautiful in his eyes..., when you
are more pretty, better men will give marriage
proposal to you and have a better position in the
society” (A 24-year old girl, single and student).
“The opposite sex certainly had an impact…
never a man does not catch own beauty for his
own sake, and just does it for the opposite sex,
especially in Iran” (A 24-year old man, married,
diploma and soldier).
Someone introduced failing to attract the
opposite sex as motivation to perform cosmetic
surgery. “I was a 19-20 years old girl. At this
age, the girls want to draw the attention of the
opposite sex. When I went out I felt men do not
pay any attention to me. I always thought it may
be because of my nose that caused to be less my
beauty. I’ m not saying I need them to look at
me, but every girl feels that she wants to attract
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a man to herself “ (a 24-year old girl, single and
student). Therefore, it can be said that pretty face
as a capital in this context for women and men,
gives them the opportunity to pursue a different
approach for identification and desirable lifestyle
and finally use these tools to convert this capital
into opportunities and advantages in personal
and social life (attention, popularity, position,
concessions in the marriage etc.).
DISCUSSION
In this study, it was demonstrated that
“obtaining a chance for a better life” and
“obtaining acceptance in society “ were the
reasons why people decided to perform cosmetic
surgery. The experiences of participants indicated
that they were trying to achieve opportunities
and privileges and finally socio-economic and
social success by performing cosmetic surgery.
They think obtaining opportunities such as
marriage and employment were related to the
use of cosmetic surgery. Most people expect
that cosmetic surgeries gave them a young and
beautiful look, and increased their chances
of obtaining decent jobs, income, and better
marriage. The results revealed that if people are
not willing to take the risk of cosmetic surgery,
then they are more likely to lose their ideal career
opportunities. On the other hand, they believe
that cosmetic surgery is a blessing from God
and believe that it is a science given to humans,
accordingly interpreted that using this science is
essential in their life and also they believe that a
person may lose a good chance in her life due to
defects or physical appearance.
Since the social and professional opportunities
are unevenly distributed, then some people may
not be beautiful in terms of culture and fail to
achieve the necessary facilities, and therefore,
be disappointed.1 In fact, women have the
expectations towards a desirable social position
which lead them to attempt entertainments
including superficial and cosmetic surgery.36
Cosmetic surgery is an opportunity given to
people so that they rebuild their body as dictated
by the media and society. Making such an identity
is a dream that drove the people to accept the
risk of cosmetic surgery.1 Accordingly, having a
cosmetic surgery regardless of the outcome is a
determinant priority in their lives.
It has been suggested that physical
attractiveness plays a crucial role in
www.wjps.ir /Vol.8/No.1/January 2019
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relationships. Attractive people receive more
job offers than unattractive applicants.37 It has
also been shown that beauty is a product that
can be sold, and women who do not search
for it cannot successfully achieve this product
socially.38 In another study using meta-analysis
techniques, it was found that attractive people
are more likely to be evaluated as qualified
and competent professional. In a study carried
out in 26 countries worldwide, both men and
women introduced attractive face as one of the
most important criteria for selecting a wife.39
In a qualitative research on people who had
the desire to perform cosmetic surgery, it was
demonstrated that they could act with social and
emotional benefits to their own advantage.40
It has been reported that many social
benefits of a beautiful young appearance, such
as employment and romantic prospects may be
motivated more by women using this method.41,42
In an ethnographic study on Brazilian women, it
was shown that body dissatisfaction, achieving
acceptance of partner, fear of “being replaced”
by a more attractive woman, and the desire to
improve the chances of achievement and friends
were the main reasons for performing cosmetic
surgeries.43 It has also been stated that achieving
attractive face to acquire employment and
social situations increased the chances of dating
and finding wife and were factors involved in
performing cosmetic surgery.44
The mentioned reasons have also been
introduced in the present study as priorities in
terms of audience perspective. Concerns about
their appearance lead women to accept the option
of performing cosmetic surgery as a means to
increase their self-confidence and increase
their social and professional potential.8,45,46
Some studies in Iran have demonstrated that
cosmetic surgery may improve a person’s selfesteem, sexual attractiveness, so that through
cosmetic surgery, the individual in society
will be accepted and allowed to move upward
economically and socially.1
Several studies have revealed that people
take beauty as a factor that can hinder them
from having a successful social role in their
interactions and therefore make all attempts in
order to be seen and accepted and can also make
their body form similar to the social accepted
pattern. They want to present themselves for
being seen and draw others attention especially
the attention of the opposite sex. According to
www.wjps.ir /Vol.8/No.1/January 2019

previous findings, the growing importance of
attractiveness and its importance in success,
lead to increased social pressure to be attractive,
and sometimes it seems that social acceptance
and personal success depends to a large extent
on beauty,47 because appearance is important,
and it is the key factor for success in life.48
In another study, it was concluded that
surgery is a tool for being more attractive than
others and it had social rewards.49 Similarly,
it was demonstrated that cosmetic surgery is
considered by some people as a way of obtaining
the expectations of other people and draw their
attention.50 In a research in Iran, it was revealed
that there was a significant relationship between
social factors such as finding the right partner,
social recognition by others, finding better
jobs, job promotion and trend toward cosmetic
surgery in women and the tendency to have
cosmetic surgery has become a fashion and it
was considered in determining social status.51
In a qualitative research aimed at evaluating the
subjective reasons why Tehran citizens resorted
to cosmetic surgery , social acceptance was
identified as the reason they perform cosmetic
surgery.52
In this study, face cosmetic surgery was taken
into consideration as a group and community
function in the context of urban life in Tehran,
Iran. In the new Iranian society, the importance
of appearance has increased as a measure of
value because, appearance and beauty were
considered as selection criteria for desirability
and were also even better tools to succeed and
enter into higher societies. The findings of the
present research demonstrated that based on the
participants’ experiences, beauty and having it,
were important for people more than anything
else, and most people like to look good and
be involved in community because face was
the most important aspect in the person and
individuals felt that beautiful face helped them
to have better social presence and also be more
successful in their interactions. Otherwise,
they may be rejected by society and jobs and
opportunities for a better life.
It can be said that the people resort to
cosmetic surgery in order to show their identity
and dignity and promote the different stages of
life, the continuation of this success, popularity,
better positioning in marriage and other
concessions. It seems that the body attractions
especially facial beauty, lead to human freedom
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and choice to their fate and chance to a better life
and this can be a reason why Iranian men and
women crave for cosmetic surgery despite the
risks involved and to change their appearance
for encouragement.
However, the study results provided valuable
insight to healthcare providers. Understanding
experiences of these individuals may help health
care team particularly nurses to consult them and
other individuals who might think about doing
cosmetic surgery through education to help them
make a better decision for to do cosmetic surgery.
In this study, despite the mechanisms applied to
enhance the accuracy, such as participation in
the study with maximum variation had some
limitations. The field was limited to a specific
geographic location, while other people may
experience other things than the ones mentioned
in this study. It is therefore recommended to
conduct other studies in other areas.

5

6

7

8

ACKNOWLEDGMENT
This study was part of a PhD dissertation
supported by kerman University of Medical
Sciences. We express our sincere gratitude to
the participants in the study, who generously
provided their time and trust.
CONFLICT OF INTEREST
The authors declare no conflict of interest.

9

10

REFERENCES
1

2

3

4

Zare B, Javadi F, Naseri S. Does It Make
Me Beautiful? A Focus Group Discussion on
Cosmetic Surgery. International Journal of
Applied Sociology 2014;4:126-32.
Rongmuang D, McElmurry BJ, McCreary
LL, Park CG, Miller AG, Corte C. Regional
differences in physical appearance identity
among young adult women in Thailand.
West J Nurs Res 2011;33:106-20. doi:
10.1177/0193945910381762.
koohi k, Alizadeh M. The Modeling of The
Causes of Women\’s Tendency to Cosmetic
Surgery With Using Lisrel Software. scientific
journal of ilam university of medical sciences
2013;21:87-95.
Herruer JM, Prins JB, van Heerbeek N,
Verhage-Damen GW, Ingels KJ. Negative
predictors for satisfaction in patients seeking

11

12

13

14

75

facial cosmetic surgery: a systematic review.
Plast Reconstr Surg 2015;135:1596-605. Doi:
10.1097/prs.0000000000001264.
Tiggemann M [Internet]. Sociocultural
perspectives on human appearance and body
image. c2011. Available from: http://psycnet.
apa.org/record/2011-20792-002
American Society of Plastic Surgeons
[Internet]. Plastic surgery statistic report.
c2012. Available from: http://www.
Plasticsurgery.org/Newsand- Resources/
Press-Released-Archives/2013.
International Society of Aesthetic Plastic
Surgery [Internet]. ISAPS international
survey on aesthetic/cosmetic procedures
performed in 2011. Accessed February 16,
2014. Available from: http://www.isaps.
org/Media/Default/global-statistics/ISAPSResults-Procedures-2011.pdf.
Callaghan GM, Lopez A, Wong L, Northcross
J, Anderson KR. Predicting consideration
of cosmetic surgery in a college population:
A continuum of body image disturbance
and the importance of coping strategies.
Body Image 2011;8:267-74. Doi: 10.1016/j.
bodyim.2011.04.002.
Brown A, Furnham A, Glanville L, Swami V.
Factors that affect the likelihood of undergoing
cosmetic surgery. Aesthet Surg J 2007;27:5018. doi: 10.1016/j.asj.2007.06.004.
Swami V. Body appreciation, media influence,
and weight status predict consideration
of cosmetic surgery among female
undergraduates. Body Image 2009;6:315-7.
doi: 10.1016/j.bodyim.2009.07.001.
Markey CN, Markey PM. Correlates of
young women’s interest in obtaining cosmetic
surgery. Sex Roles 2009;61:158-66. DOI:
10.1007/s11199-009-9625-5.
Park LE, Calogero RM, Harwin MJ, DiRaddo
AM. Predicting interest in cosmetic surgery:
interactive effects of appearance-based
rejection sensitivity and negative appearance
comments. Body Image 2009;6:186-93. doi:
10.1016/j.bodyim.2009.02.003.
Schmalz DL. ‘I feel fat’: weight-related
stigma, body esteem, and BMI as predictors
of perceived competence in physical
activity. Obes Facts 2010;3:15-21. doi:
10.1159/000273210.
Swami V, Campana ANNB, Ferreira L,
Barrett S, Harris AS, Fernandes MdCGC.
The Acceptance of Cosmetic Surgery Scale:
www.wjps.ir /Vol.8/No.1/January 2019

76

Downloaded from wjps.ir at 7:17 +0430 on Thursday June 27th 2019

15

16

17

18

19

20

21

22
23

24

Iranians’ perspective to cosmetic surgery
Initial examination of its factor structure
and correlates among Brazilian adults. Body
Image 2011;8:179-85.
Koyuncu M, Tok S, Canpolat AM, Catikkas
F. Body image satisfaction and dissatisfaction,
social physique anxiety, self-esteem, and body
fat ratio in female exercisers and nonexercisers.
Social Behavior and Personality: an
international journal 2010;38:561-70. Doi:
10.2224/sbp.2010.38.4.561.
Swami V, Hwang CS, Jung J. Factor structure
and correlates of the acceptance of cosmetic
surgery scale among South Korean university
students. Aesthet Surg J 2012;32:220-9. doi:
10.1177/1090820X11431577.
Menzel JE, Sperry SL, Small B, Thompson
JK, Sarwer DB, Cash TF. Internalization
of appearance ideals and cosmetic surgery
attitudes: A test of the tripartite influence
model of body image. Sex Roles 2011;65:46977. Doi: 10.1007/s11199-011-9983-7.
Slevec J, Tiggemann M. Attitudes toward
cosmetic surgery in middle-aged women:
Body image, aging anxiety, and the media.
Psychol Women Q 2010;34:65-74. Doi:
10.1111/j.1471-6402.2009.01542.x.
Sperry S, Thompson JK, Sarwer DB, Cash
TF. Cosmetic surgery reality TV viewership:
Relations with cosmetic surgery attitudes,
body image, and disordered eating. Ann
Plast Surg 2009;62:7-11. Doi: 10.1097/
sap.0b013e31817e2cb8 .
Nerini A, Matera C, Stefanile C. Psychosocial
predictors in consideration of cosmetic
surgery among women. Aesthetic Plast
Surg 2014;38:461-6. doi: 10.1007/s00266014-0294-6.
Matera C, Nerini A, Stefanile C. The role of
peer influence on girls’ body dissatisfaction
and dieting. Revue Européenne De
Psychologie Appliquée/european Review
of Applied Psychology 2013;63:67-74 doi:
10.1016/j.erap.2012.08.002..
Derenne JL, Beresin EV. Body image,
media, and eating disorders. Acad Psychiatry
2006;30:257-61. doi: 10.1176/appi.ap.30.3.257.
Veale D. Advances in a cognitive behavioural
model of body dysmorphic disorder. Body
image 2004;1:113-25. Doi: 10.1016/s17401445(03)00009-3.
Cash TF, Pruzinsky T. Future challenges for
body image theory, research, and clinical
practice. Body image: A handbook of theory,

www.wjps.ir /Vol.8/No.1/January 2019

research, and clinical practice 2002:509-16.
25 Rosen LH, Underwood MK. Facial
attractiveness as a moderator of the association
between social and physical aggression and
popularity in adolescents. J Sch Psychol
2010;48:313-33. doi: 10.1016/j.jsp.2010.03.001.
26 von Soest T, Kvalem IL, Roald HE,
Skolleborg KC. The effects of cosmetic
surgery on body image, self-esteem, and
psychological problems. J Plast Reconstr
Aesthet Surg 2009;62:1238-44. doi: 10.1016/j.
bjps.2007.12.093.
27 Salehahmadi Z, Rafie SR. Factors affecting
patients undergoing cosmetic surgery in
bushehr, southern iran. World J Plast Surg
2012;1:99-106.
28 Dorneles de Andrade D. On norms and bodies:
findings from field research on cosmetic
surgery in Rio de Janeiro, Brazil. Reprod
Health Matters 2010;18:74-83. doi: 10.1016/
S0968-8080(10)35519-4.
29 Adib-Hajbaghery M, Houshmand M.
Women’s experience of making decision to
do liposuction surgery: A qualitative study.
Journal of Kermanshah University of Medical
Sciences (J Kermanshah Univ Med Sci)
2013;17:252-62.
30 Cabness J. The psychosocial dimensions
of hysterectomy: private places and the
inner spaces of women at midlife. Soc
Work Health Care 2010;49:211-26. doi:
10.1080/00981380903426798.
31 Markley Rountree M, Davis L. A dimensional
qualitative research approach to understanding
medically unnecessary aesthetic surgery.
Psychology & Marketing 2011;28:1027-43.
Doi: 10.1002/mar.20426.
32 Elo S, Kyngas H. The qualitative content
analysis process. J Adv Nurs 2008;62:107-15.
doi: 10.1111/j.1365-2648.2007.04569.x.
33 Zhang Y, Wildemuth BM. Qualitative analysis
of content. In: Wildemuth BM. Applications
of social research methods to questions in
information and library science. California:
Greenwood Publishing Group; 2009. p.308-19 .
34 Graneheim UH, Lundman B. Qualitative
content analysis in nursing research:
concepts, procedures and measures to
achieve trustworthiness. Nurse Educ
Today 2004;24:105-12. Doi: 10.1016/j.
nedt.2003.10.001.
35 Guba EG, Lincoln YS. Fourth generation
evaluation. Sage; 1989.

Downloaded from wjps.ir at 7:17 +0430 on Thursday June 27th 2019

Kazemi et al.
36 Mokhtari M, Enayat H. Role of Gender
Attitudes in Formation of Women’s Body
Image (A Case Study of Women Under
Cosmetic Surgery in Shiraz) Journal
of Woman in Development and Politics
2011:9:67-87.
37 Powell-Hicks A. Body Objectification and
Elective Cosmetic Procedures in African
American Women. Loma Linda University
Electronic Theses, Dissertations &
Projects. 2011.
38 Campana ANNB, Ferreira L, Tavares MdCGC.
Associations and differences between men
and women on the acceptance of cosmetic
plastic surgery in Brazil. Revista Brasileira
de Cirurgia Plástica 2012;27:108-14.
39 Swami V, Frederick DA, Aavik T, Alcalay
L, Allik J, Anderson D, Andrianto S, Arora
A, Brannstrom A, Cunningham J, Danel D,
Doroszewicz K, Forbes GB, Furnham A,
Greven CU, Halberstadt J, Hao S, Haubner
T, Hwang CS, Inman M, Jaafar JL, Johansson
J, Jung J, Keser A, Kretzschmar U, Lachenicht
L, Li NP, Locke K, Lonnqvist JE, Lopez C,
Loutzenhiser L, Maisel NC, McCabe MP,
McCreary DR, McKibbin WF, Mussap A,
Neto F, Nowell C, Alampay LP, Pillai SK,
Pokrajac-Bulian A, Proyer RT, Quintelier
K, Ricciardelli LA, Rozmus-Wrzesinska M,
Ruch W, Russo T, Schutz A, Shackelford
TK, Shashidharan S, Simonetti F, Sinniah D,
Swami M, Vandermassen G, van Duynslaeger
M, Verkasalo M, Voracek M, Yee CK, Zhang
EX, Zhang X, Zivcic-Becirevic I. The
attractive female body weight and female
body dissatisfaction in 26 countries across 10
world regions: results of the international body
project I. Pers Soc Psychol Bull 2010;36:30925. doi: 10.1177/0146167209359702.
40 Darisi T, Thorne S, Iacobelli C. Influences on
decision-making for undergoing plastic surgery:
a mental models and quantitative assessment.
Plast Reconstr Surg 2005;116:907-16.
41 Saucier MG. Midlife and beyond: Issues
for aging women. Journal of Counseling &
Development 2004;82:420-5. Doi: 10.1002/
j.1556-6678.2004.tb00329.x.
42 Didie ER, Sarwer DB. Factors that
influence the decision to undergo cosmetic

43

44
45

46

47

48

49

50

51

52

77

breast augmentation surgery. J Womens
Health (Larchmt) 2003;12:241-53. doi:
10.1089/154099903321667582.
Edmonds A. No universo da beleza: notas
de campo sobre cirurgia plástica no Rio de
Janeiro. Nu & vestido: dez antropólogos
revelam a cultura do corpo carioca Rio de
Janeiro: Record 2002:189-261.
Ward CM. Consenting and consulting for
cosmetic surgery. Br J Plast Surg 1998;51:54750. Doi: 10.1016/s0007-1226(98)90042-x.
Calogero R, Pina A, Park L, Rahemtulla Z.
The role of sexual objectification in college
women’s cosmetic surgery attitudes. Sex Roles
2010;63:32-41. Doi: 10.1007/s11199-010-9759-5.
Henderson-King D, Brooks KD. Materialism,
sociocultural appearance messages, and
paternal attitudes predict college women’s
attitudes about cosmetic surgery. Psychol
Women Q 2009;33:133-42. Doi: 10.1111/j.14716402.2008.01480.x .
Swami V, Chamorro-Premuzic T, Bridges
S, Furnham A. Acceptance of cosmetic
surgery: personality and individual difference
predictors. Body Image 2009;6:7-13. doi:
10.1016/j.bodyim.2008.09.004.
Kawecki AM. Beauty is pain: The physical,
psychological, and emotional impact of female
images in the media. Pacifica Graduate
Institute; 2010.
Stefanile C, Nerini A, Matera C. The factor
structure and psychometric properties of the
Italian version of the Acceptance of Cosmetic
Surgery Scale. Body Image 2014;11:370-9.
Sherry SB, Hewitt PL, Lee‐Baggley DL, Flett
GL, Besser A. Perfectionism and Thoughts
About Having Cosmetic Surgery Performed
1. Journal of applied biobehavioral research
2004;9:244-57.
Mirsardoo T, Kaldi A, Ataee B. Relationship
between socio-cultural factors and women’s
tendecy toward beauty surgery among the
women in Karaj. 2011. Woman& Study of
Family 2011;3:145-64.
Rastegar KA, Kaveh M. Women and beauty
project (subjective meanings of cosmetic
surgery). Woman in Development and Politics
(Women’s Research) 2014;11:453-78.

www.wjps.ir /Vol.8/No.1/January 2019

